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Marketing Economic Diagram

Our goal with Marketing 
Analytics should be to 
maximize the Net 
Contribution for each 
Marketing Capability and 
Campaign

Note: assumes circ is ranked by RFM or Model
Contact: Peter Eliason, peter@petereliason.com

Comments:
 Modeling won t change the rightmost data points 

per metric – all it will do is try to move the means 
to the left

 In order to drive more sales, offer testing, and 
segmentation need to be prioritized
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